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Abstract: 

    This study explores language attitudes towards the use of English slang in Indonesian 

social media platforms such as WhatsApp, Instagram, Facebook, and TikTok. Employing a 

qualitative descriptive approach, the research focuses on teenagers and active social media 

users. Data collection methods include questionnaires, online interactions, and 

documentation, analyzed through purposive and snowball sampling techniques. 

The findings reveal that the most frequently used English slang types on social media are 

flippant, imitative, acronyms, and clipping. Popular slang terms include "kepo," "DM," 

"btw," "lol," "otw," and "fyi." Social media users prefer these terms because they are trendy, 

easy to use, and help create a sense of closeness and familiarity among peers. Moreover, 

these slang terms reflect contemporary language trends among Indonesian youth. This 

research highlights the sociolinguistic dynamics of English slang, emphasizing its role in 

digital communication and social identity. The study contributes to understanding how 

social media influences language attitudes and usage in Indonesia. 
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Introduction 

    The digital age has revolutionized the way people communicate, and social media has 

become an essential platform for interaction, especially among young generations. In 

Indonesia, platforms such as WhatsApp, Instagram, Facebook, and TikTok are widely used, 

facilitating not only social connections but also the evolution of language. Among these 

developments, the rise of English slang has gained prominence, reflecting the dynamic 

interplay between local and global linguistic trends. 

Slang, as an informal and non-standard variety of language, is characterized by its creativity 

and adaptability. It often emerges as a marker of social identity, fostering a sense of 

belonging among its users. In social media, English slang has become a popular tool for 

expression, allowing users to communicate more casually and efficiently. Terms like "btw" 

(by the way), "kepo" (nosy), and "gws" (get well soon) are now commonplace in Indonesian 

online conversations, signifying the blending of global English with local cultural contexts. 

The use of English slang on social media is not merely a linguistic trend but a reflection of 

broader social phenomena. It highlights the impact of globalization, where exposure to 

international media, entertainment, and technology influences local language practices. 

Indonesian youth, as active participants in this digital era, adopt these terms to signify 

modernity, trendiness, and connectivity. This phenomenon raises important questions about 

how language attitudes shape and are shaped by social media interactions. 

Language attitudes, as studied in sociolinguistics, refer to people's beliefs, preferences, and 

feelings toward particular language forms or varieties. Positive attitudes towards English 

slang often indicate openness to linguistic innovation and global influences, while negative 

attitudes might stem from concerns about the erosion of traditional linguistic norms. Holmes 

(2013) notes that language choices are closely tied to social contexts, and the acceptance or 

rejection of slang often reflects deeper cultural and social values. 

In Indonesia, the adoption of English slang on social media serves several functions. It 

allows users to convey informality, humor, and a sense of camaraderie in digital 

communication. Furthermore, slang can act as a linguistic shortcut, making online 

interactions more efficient. However, it also raises challenges, such as potential 

misunderstandings among users unfamiliar with these terms or concerns about linguistic 

purity in the face of globalization. These factors make the study of English slang in 
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Indonesian social media a relevant and intriguing topic. 

The present study aims to explore the attitudes of Indonesian social media users towards 

written English slang, focusing on the types of slang most frequently used and the 

motivations behind their usage. It seeks to uncover how these attitudes influence the 

adoption and spread of slang on digital platforms. By analyzing these trends, the research 

provides insights into the evolving role of language in contemporary Indonesian society. 

The research employs a qualitative descriptive approach, utilizing questionnaires and online 

interactions as primary data collection methods. It focuses on teenagers and active social 

media users, given their significant role in shaping linguistic trends. The study also employs 

purposive and snowball sampling techniques to ensure comprehensive and representative 

data. Through this methodological framework, the research aims to capture a nuanced 

understanding of how English slang is perceived and utilized in Indonesia's digital 

landscape. 

In conclusion, the rise of English slang on Indonesian social media represents a fascinating 

intersection of language, culture, and technology. By examining language attitudes and 

usage patterns, this study contributes to the broader field of sociolinguistics, shedding light 

on how digital platforms shape and are shaped by linguistic practices. It underscores the 

importance of understanding the social and cultural dimensions of language in the age of 

globalization. 

Literature Review 

The rise of English slang in social media has been widely discussed in sociolinguistic 

studies, highlighting its impact on language variation, identity, and communication patterns. 

Sociolinguistics, as defined by Holmes (2013), is the study of the relationship between 

language and society, focusing on how social contexts influence language use. This section 

reviews the key theories and findings related to language attitudes, slang, and their 

application in digital communication. 

Language attitudes encompass people's beliefs, feelings, and behavioral tendencies toward 

a particular language or variety. Garrett (2010) asserts that these attitudes are shaped by 

individual experiences and the broader social environment, often influencing language 

choice and use. Positive language attitudes encourage the adoption of linguistic innovations, 

while negative attitudes may hinder their spread. In the context of social media, where 
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informal communication dominates, attitudes toward English slang reflect not only 

linguistic preferences but also social dynamics and cultural values. 

Baker (1992) identifies several domains of language attitudes, including attitudes toward 

language learning, minority languages, and language use in specific contexts. For instance, 

in Indonesia, English is often associated with modernity, prestige, and global connectivity, 

which may explain the favorable attitudes towards its slang usage on digital platforms. 

Conversely, concerns about linguistic purity and cultural identity may foster resistance 

among certain groups. 

Slang is an informal and non-standard variety of language that evolves rapidly, often 

reflecting social trends and cultural shifts. Allan and Burridge (2006) categorize slang into 

types such as flippant, imitative, acronyms, and clipping, each serving specific 

communicative functions. Slang allows speakers to express humor, intimacy, and identity 

while maintaining a sense of exclusivity within a social group. Adams (2009) argues that 

slang is not merely linguistic play but a reflection of social identities, power dynamics, and 

cultural rebellion. 

In the digital age, slang has transcended spoken language to become a significant feature of 

online communication. Terms like "lol," "btw," and "omg" originated as shorthand for 

efficiency but have since gained broader social meanings. Coleman (2012) notes that the 

rapid spread of slang on the internet underscores its adaptability and relevance in globalized 

communication. In Indonesia, English slang often blends with local languages, creating a 

unique hybrid that reflects both global and local influences. 

Social media platforms such as WhatsApp, Instagram, Facebook, and TikTok have 

revolutionized the way people communicate, fostering the development and dissemination 

of new linguistic trends. Crystal (2001) coined the term "Netspeak" to describe the unique 

linguistic features of online communication, including abbreviations, acronyms, and non-

standard spellings. These features, while not entirely new, have been amplified by the 

immediacy and informality of digital interaction. 

Seargeant and Tagg (2014) highlight how online platforms enable the formation of linguistic 

networks, allowing users from diverse backgrounds to engage in shared linguistic practices. 

This is particularly evident in the use of English slang, which serves as a lingua franca for 

global and local interactions. In Indonesia, the integration of English slang into social media 
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conversations reflects the influence of global culture on local language practices, 

particularly among younger generations. 

Several studies have examined the use of English slang on social media, focusing on its 

forms, functions, and societal implications. Budiasa et al. (2020) explored the use of English 

slang among Indonesian youth, identifying its role in expressing identity and fostering social 

connections. They found that slang usage is often influenced by global media and peer group 

dynamics, with platforms like Instagram and WhatsApp serving as primary spaces for its 

adoption. 

Similarly, Christinawati (2014) investigated the phenomenon of "alay language" on 

Facebook, highlighting the parallels between local slang and English influences in shaping 

online communication. Her findings suggest that while slang promotes creativity and group 

cohesion, it also raises concerns about linguistic degradation. In a related study, Wahyu 

Trimastuti (2017) emphasized the potential of slang to disrupt traditional language norms, 

particularly when used excessively in formal contexts. 

Indonesian attitudes toward English slang are shaped by a combination of cultural, 

educational, and technological factors. English is often viewed as a language of opportunity 

and modernity, contributing to its widespread acceptance in informal contexts such as social 

media. However, there is also resistance from individuals who perceive slang as a threat to 

the integrity of local languages and cultural identity. 

Garrett et al. (2003) argue that language attitudes are not static but evolve based on social 

and technological changes. In Indonesia, the increasing use of English slang among social 

media users reflects a shift in linguistic preferences, driven by the desire to align with global 

trends. This duality—embracing English while preserving local languages—underscores the 

complexity of language attitudes in a multicultural society. 

While previous studies have explored various aspects of slang and language attitudes, there 

is limited research on how these phenomena intersect in the context of Indonesian social 

media. Most studies focus on general language use or specific slang terms without delving 

into the sociolinguistic dynamics of language attitudes. This research addresses this gap by 

examining how Indonesian social media users perceive and utilize English slang, providing 

a nuanced understanding of its role in digital communication. 
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Research Method 

This study employs a descriptive qualitative method to explore the attitudes of Indonesian 

social media users toward English slang and its usage across platforms such as WhatsApp, 

Instagram, Facebook, and TikTok. The qualitative approach was chosen to capture the 

nuances of linguistic attitudes and usage patterns in digital communication. Using a case 

study design, this research aims to identify the types of slang most frequently used and 

uncover the reasons behind their popularity among Indonesian users. 

Participants in this study were selected using purposive sampling and snowball sampling 

techniques. Purposive sampling targeted individuals who actively use social media and are 

familiar with English slang, ensuring relevance to the study's objectives. Snowball sampling 

involved obtaining referrals from initial participants to expand the sample size. The final 

sample consisted of 30 teenagers and young adults, who represent the demographic most 

engaged with social media and linguistic innovation. 

Data were collected through three methods: questionnaires, online observations, and 

documentation. Questionnaires included both open-ended and closed-ended questions to 

explore participants’ attitudes and experiences with English slang. Observations were 

conducted by analyzing participants' social media interactions, capturing authentic slang 

usage in posts, comments, and messages. Additionally, screenshots of conversations and 

posts containing English slang were documented to provide concrete examples and enrich 

the analysis. 

The data analysis followed the framework by Miles and Huberman (1994), involving data 

reduction, data display, and conclusion drawing/verification. Relevant data were organized 

and categorized into themes, such as slang types (e.g., acronyms, flippant, clipping) and 

their usage frequency. Ethical considerations, including informed consent, participant 

anonymity, and voluntary participation, were prioritized to ensure the integrity of the 

research process. 

Results and Discussion 

The analysis of data collected through questionnaires, online observations, and 

documentation revealed significant insights into the use of English slang and language 

attitudes among Indonesian social media users. The findings are summarized as follows: 

The most commonly used types of English slang identified were acronyms, clipping, 
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flippant expressions, and imitative forms. Acronyms such as "LOL" (laugh out loud), 

"BTW" (by the way), and "FYI" (for your information) were the most prevalent, with 

participants citing their convenience and efficiency. Clipping forms like "cuz" (because) and 

"pic" (picture) were also frequently used due to their brevity. Flippant expressions like 

"break a leg" and imitative forms such as "gonna" (going to) were observed in casual 

conversations, reflecting a relaxed communication style. 

Among the platforms analyzed, WhatsApp and Instagram emerged as the primary spaces 

for slang usage, particularly in group chats and captions. Participants noted that the informal 

nature of these platforms encouraged the use of slang, making conversations more relatable 

and engaging. TikTok was also highlighted as a space where trending slang terms gain rapid 

popularity, often driven by viral content. 

Participants identified several reasons for adopting English slang, including its trendiness, 

ease of use, and ability to foster a sense of belonging in online communities. Many users 

viewed slang as a way to appear modern and aligned with global culture. Additionally, slang 

was seen as a tool for enhancing familiarity and reducing formality in digital interactions. 

 

Discussion 

The results align with sociolinguistic theories that emphasize the role of language in 

reflecting social identity and group dynamics (Holmes, 2013). The widespread use of 

English slang among Indonesian youth highlights the influence of globalization and digital 

media on local language practices. Social media platforms serve as a breeding ground for 

linguistic innovation, with slang terms often originating from global trends and subsequently 

localized for Indonesian contexts. 

The preference for acronyms and clipping forms reflects a broader trend in digital 

communication, where brevity and efficiency are prioritized. This finding supports Crystal’s 

(2001) observation that online language is shaped by the need for speed and convenience. 

Similarly, the popularity of platforms like WhatsApp and Instagram underscores their role 

in fostering informal and dynamic interactions, creating a conducive environment for slang 

to thrive. 

However, the adoption of English slang is not without challenges. Some participants 

expressed concerns about its impact on the integrity of local languages and cultural identity. 
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These attitudes reflect the duality of embracing modernity while preserving tradition, a 

tension often observed in multilingual and multicultural societies like Indonesia. Garrett et 

al. (2003) noted that such tensions influence language attitudes, shaping how individuals 

perceive and use linguistic innovations. 

The findings also highlight the social functions of slang, such as building intimacy, humor, 

and group cohesion. Allan and Burridge’s (2006) categorization of slang functions aligns 

with participants' reasons for using slang, particularly its role in creating a sense of 

belonging and reducing social distance. This underscores the importance of understanding 

language attitudes as part of broader social and cultural dynamics. 

The study reveals that English slang serves as both a linguistic and social tool in Indonesian 

social media, reflecting global influences and local adaptations. While its adoption is widely 

accepted among youth, concerns about its impact on cultural identity suggest the need for a 

balanced approach to integrating linguistic innovation. Future research could further explore 

the intersection of slang and local languages to better understand the evolving linguistic 

landscape in Indonesia. 

 

Conclusion  

This study explored the attitudes of Indonesian social media users toward English slang and 

analyzed its usage across platforms such as WhatsApp, Instagram, Facebook, and TikTok. 

The findings highlight that English slang has become an integral part of digital 

communication among Indonesian youth, driven by globalization, social media trends, and 

the need for informal, efficient, and relatable interaction.The most frequently used types of 

English slang include acronyms (e.g., LOL, BTW, FYI), clipping forms (e.g., cuz, pic), 

flippant expressions (e.g., break a leg), and imitative forms (e.g., gonna, wanna). These 

forms are prevalent on platforms like WhatsApp and Instagram, where casual and interactive 

communication dominates. TikTok further amplifies slang trends through viral content, 

making slang a dynamic and evolving aspect of online language. 

Participants’ attitudes toward English slang were predominantly positive, viewing it as a tool 

for trendiness, social connection, and ease of communication. However, some concerns were 

raised regarding its impact on the preservation of local languages and cultural identity, 

reflecting the tension between embracing global linguistic trends and maintaining traditional 
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values.English slang serves as both a linguistic innovation and a cultural phenomenon, offering 

insights into the evolving role of language in the digital age. It not only reflects the influence 

of globalization on Indonesian youth but also highlights the adaptability of language in 

navigating new social contexts. Future research could delve deeper into how English slang 

interacts with local languages and its long-term implications for linguistic and cultural identity 

in Indonesia. 
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